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                                CONCEPTUAL CONTEXT 
 
 
 
 
                           SOCIAL JUSTICE 
 

- RIGHTS, NEEDS, DESERTS, WANTS (Plant, 1991). 
 
- FIRST ORDER GOOD (e.g. Freedom, Happiness, 

Security, Fulfillment, etc.) 
 
 
 
                           SOCIAL INCLUSION 
 

- The opportunity to participate in the normal activities of a 
society. 

 
- SECOND ORDER GOOD (e.g. Work, Healthcare, 

Education, Sustenance, Social Interaction.) 
 
 
 
                            ACESSIBILITY  
 

- The extent to which things are get-attable (Moseley, 1979). 
 
- THIRD ORDER GOOD or Means of achieving second 

order good (and hence first order good). 
 

- Means of ‘spatial life’. 
 

 



 
 
 
 
 
 
 
          
 
           ACCESSIBILITY 

 
 
Activities/Services                                                             Means 
          (e.g.)                                                                            (e.g.) 
 
Work                                                                                   Mobility: 
 
Housing                                                                              Car, etc. 
 
Education/Training                                                              Lifts                                                     
 
Healthcare                                                                          Public Transport 
 
Retail                                                                                  Community Transport 
 
Social/Leisure                                                                     Walk/cycle. 
                                                                                             
Professional                                                                       Telephone/fax 
 
Other (utilities, spiritual, emergency etc.)                           Internet 
 
                                                                                            Interactive TV 
 
                                                                                             (Radio) 
 
                                                                                            Proxy 
 
                        
 
 
 
 
 
 



 
 
 
 
 
 
 
 
 
 
                        COMMUNITY TRANSPORT 
 
 
 
 
 Approach focuses on STAKEHOLDERS: 
 

- Needs (travel and access) 
 
- Factors affecting travel behaviour 

 
- Knowledge and information required to build confidence to 

participate in system 
 

- Management requirements 
 
 
 
 
 
 
 
 
 
 


